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TWHEli.ll.-ll\Eé\ngléa Proven track record of top-line acceleration with 11 consecutive quarters of comparable sales growth QT

Powerful Top and Bottom Line Growth Compelling Multi-channel Ecosystem

+49% +14%

Services and vet Digital revenue growth
revenue growth (ex. LiveAquaria)

+20% +19% @ +°68M
+86% +17%

Digital orders processed through Pet Care Center
1,451 U.S. Pet Care Centers revenue growth

COMP NET
SALES REVENUE INCOME

66 With purpose driven performance at the heart of all we do, our second quarter results reflect the strength of our differentiated
model and continued focus on driving customer acquisition and spend. - Ron Coughlin, Chief Executive Officer and Chairman 99

Health & Wellness Recurring Revenue DOUBLE DIGIT GROWTH Purpose Driven Performance
and Loyalty IN OWNED BRANDS %
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Petco Pride Collection sales giveback
f $242K to The Trevor Project. >1 0 0 K
+60% i
Recurring - Animals saved

customer revenue
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+18

New vet hospitals opened
in Q2 (155 total)

poly bags in
owned brands

1.6M+ lbs §
Reduction of plastic

members

1.9M lbs

Reduction of
cardboard from
multi-channel
fulfillment

~1.1K ~700K

Weekly mobile vet Nutrition and

clinics in pet care Grooming Club
centers by end of Q2 Members
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