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Powerful Top & Bottom Line Growth Compelling Multi-channel Ecosystem
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4.1M MULTI-CHANNEL CUSTOMERS

66 Our focus on long-term, sustainable growth is powered by our continued execution against Petco’s transformation, including one of the fastest veterinary
expansions in history, further enhancement of our digital competitive advantages, expansion of our merchandise differentiation, and our incredible Petco
partners who are consistently executing in a challenging environment. - Ron Coughlin, Chief Executive Officer and Chairman 99
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Weekly mobile vet
clinics in pet care
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